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. T - Abstract

This paper set.out to examine womer entrepreneurship in a Nigerian emerging city of Uy,
Akwa Tbom State, with emphasis on sources. of fund and challenges faced by women
entreprenewrs. The study adopted both the Gender _Fmpowerment Theory (GET) and the
descriptive survey. design as the theovetical framework and research design. Data for was
obtained through questionnaire administered 10 500 randomly and purposively selected
respondents from Uyo, Akwa Thom State. T indings of the study show.that entrepreneurial
activities of women in Uyo were hindered by paucity of funds, lack of skills and managerial
abilities. ‘It was recommended from the study that entrepreneurship ediccation should be
inculcated into school curviculum. at all levels as it will help women entrepreneurs to build
capacily, acquire skills and business management acumen, adopt and improved technology,
and aceess credit facilities. o b

Keywords: I-inti'cprencurship,vinformal sector, women entreprencurs, Uyo, Nigeria.

1. Introduction ‘ ‘

: Traditionally, all cultures in Nigeria regarded and treated women like “house
property” — instruments: of childbearing and childrearing (Ihigic and Idemudia, 2000).
This means that women should not be secn engaging in economic activities that would
take theny outside the home for a noticeable period of time. In modern times, this ]
traditional belief about women and work is gradually changing. Increased women
education and current economic realities are the main reasons. behind (his: change.
Women ‘who go to school are cxpected to work after graduation as their - male
counterparts. Also, economic hardships which have ravaged scveral homes have forced
most - Nigerian women to engage in meaningful work to support their familics and
husbands (Ehigie, 1997), Ehigie (2000) observed that there is a dedline of domestic work
as an gceupation because women are increasingly expeeted to work when they complete
their education. Thus, the number and percentage of wives and mothers in the labor force
are increasing.’ However,"Menaghan and Parcell (1990), Ehigie (1997) and (Umoren,
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F000)-opincd that people opt for their wives to engage in loss. demanding occupations,
especially non-carcer occupations including small - scale business.. Pamela (1994)

" contended (hat men have been able to continue their carcers without interruption while

" wonien who are involved in both productive and reproductive labour often infercupt their
career paths during chiildbearing years, or face conflicts with their husbands regarding
devotion to (heir careers. Bhigie (1997) stated that with men’s fear that women’s work
will lead to a decline of domestic duties as an occupation, there is pressure from men for
women fo cngage in less demanding occupations, especially non-caroer occupations like
business, where they could have more control of the work situation. -~ ;

‘atrepreneurship has been largely male-gendered the world over and this has
been portrayed in the popular media for decades and cven in acadeinic case matcials,
where the protagonists of entreprencurship cases are almost always male (I3aker, Aldrich
and Liou, (1997); Achtenhagen and Welter, (2011). As aresult, we often hear the media
popularizing views about heroic male entreprencurs such ‘as Rockefeller, Carncgic,
Gates, Bezos and Jobs in the United States of America, and Abiola, Dangote, Ubah,
Otedola, and Ovia in Nigeria. The perpetuation of this gender stereolype means (hat

~ because women do not fit the gender stereotype for “entrepreneur”, they face higher
hurdles in statting, growing and sustaining their ventures. Women entreprencurs have
become increasingly. iniportant as (hey make influential impact in global economies and
businesses today (NFWBO, 1998; Woldie and Adersua, 2004). Significantly, a'growing
numbei of women entréprenenrs have rapidly emerged in developing countrics including
Nigeria (OECD, 1998; Woldic and Adersua, 2004). Regardless of their impacts: and
contributions, women generally have obstacles in being entreprencurs since it is a non-
traditional occupation for women. Similar to other countries in Africa, Nigeria, a
westorn-Afiican country with a fast-growing business opportunity, is still considered to
- be a traditional society where it believes that women should not take a major_role in
business activities (Zakaria, 2001; Mordi, Sinipson, and Singh, 2010). Given that {here
are alrcady ceitain difficulties in performing entreprencurial activities in Nigeria; women
entreprencurs face even greater challenges due to cultural and traditional beliefs. With
this in view, this paper has examined women entreprencurship in Nigeria -and -also
cxplored sources of funds available for women entrepreneurs and major yl‘Jcc.uliar
challenges that women entreprencurs face in Nigeria. The study suggested possible ways
af overcoming these challenges. , PR AT

2. The Study Area : R \ o
 The study was carricd out in Uyo metropolis, Akwa Ibom State. It covered
women (hat were engaged in various cconomic activities in the study arca. Uyo is a city
in the South-South geopolitical zone of Nigeria, and is the capital of Akwa Ibom State, a
major oil producing State of Nigeria. This gave a powerful impotus to its physical and
~ cconomic growth. The development rate is further accentuated by the abrogation of
onshore/offshore dichotomy in 1991 and the subsequent increase in oil revente accruable
to it since 2003, which consequently has raised the standard of living for the citizenry.

. According to the 2006 National Census, the population of Uyo ‘is 309,573
(153,113 males and 156,460 fcmales), showing a tremendous population increase from
its 87,311 persons in 1987 when it was newly created. The estimated amount of the built-
up arca from available landuse maps has shown immense increase from §.30km2in 1960
when the city was a district headquarters to 186.30km2 in 2005 as a capital city. The
increase in land mass and population is cvident in economic activities including daily
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trade in commolities carricd out in a network of traditional and modern markets, hotels
and guesthouses dotting the landscape of both inner and outskirts of the city. These
activities have equally increased the number of taffic .md travel volume in the city as
pwplc travel between (heir homes and JObS gel services, s'hop and con(luct busmesses
and 50 on (Obot Mnn 'md AISu 2009)

SR

30 Couccp(ualahd Theoretical Issucs

3.1 Concept of Women Entreprencurship
Women, u<;ua|ly described as the femining gcndu, are adult lcmales “Women
work two-thirds of the  world’s s working hours, according (o the United Nations

Millennium Campaign (Unagha, 2006) to_halve world poverty by lhc year 2015 The
ovuwhclmmg, majority of the labour that sustain life — growing food, cooking, nalsmg
children, caring for the eldcxly, maml.\mmg a house, hauling water -- is done by women,
and universally this work is ‘accorded low status and no pay. The ceascless cycle of
labour rarely ‘;hows up in economic analy31s of a society’s production and value. Women
carn only 10 percent of the world’s income. Where women work for money, they may be
limited to a set of jobs deemed suitable for women - invariably fow pay, low status
positions (Onwubiko, 2012). Ilowevel the trend is gmdually changing as more women
are bwonnpg mdependcnt entrepreneurs ‘and determine. lhc wages of lhcu cmployub, ‘
mcludmg men.

! I“mu,pmncmshlp simply refers to ‘the creation of NEW business venluu,s byA
individuals or small groups. It means " creating oppmuumlcs for -investment and
pmducuon establishing an organization cdpahlc of introducing non-pr oducuon process,
accumulating capable capital, innovating new production tcchmqucs and new products,
searching for new sources of raw materials and, above all, selecting an efficient manager
to run the or gddellOIl Suleiman (2006) (Ir.,lmcd entrepiencurship as the willingness and
'lblhly of an individual (o seek for investment oppomunlms to establish and run an
enterprise successlully. For us, enteeprencurship is simply creating busmw, outfits and

‘becoming an employer of ldbmu This mcludes becoming self- cmployed and hdvmg the
capacily to employ others, : , ~
The person who risks time, effort and moncy to Q(au and operale a busmeqs is
called an entreprencur (Udeh, 1990). Schumpeter (1954) considered cnllcpncnemslup as
synonymous with innovation, creativity and risk- -taking. Carland, oy, Boulton and

Carland (1984) defined an entrepreneur as an individual who establishes and manages a
business for the principal purpose of profit and growth. Lntreprenéurs are also seen as
pc,oplc, who have the ability to see and evaluate business opportunities, (o gather the
necessary resources, to take advantage of them, and to initiate appxopuate aclmn lo
ensurc success (Meredith, Nelson and Neck, 1982). The entreprencur is able to recognize

‘ polenlmlly pmfntable opportunitics, o conceptualize venture steategies, and to become
the key force in sucwsslully movmg a l(lca hom lhe mmd to the malkct placu

(Stanford, 1975). s T

o An cnucplcnun is. om, who un(lu lakcs a commelcml enlu |)1|5L zm(l who is an
ongamsalmnal creator and innovator (Gartner, 1990; Gartner *ct al., 2004; Mordi,

Snnpson and blngh 2010) one who prospects for or cxploits 0ppﬁnlumucs and who has
a tenacily (o [ace challenges (Winn, 2005; Mordi, Simpson, and . Singh, 2010)

, lnlncplencuw oommonly involve creativity and mnovauon, nmludmg 1hc abnh(y 10 see
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-opportunitics when other people cainof ‘sée thei. Fintreprencurs are commitled in
entrepreneurship, which is the process of starting a new business venture (Rosa, 201 1).
. Yrom a personality point of view, Udch (1990) saw an entreprg ur to be
‘optiinistic, moderate risk-taker, and believing in their ability o cantrol their own
~destiny rathier than*just making money, He added tha they are usvally married, with

~ minipum distractions caused by family life. Taking a more psychalogical approach,
ait entrepreneur is a porson who is typically driven by cerfain needs (need fo obtain or
attain something, need to experiment, need to accomplish or need to cscape authority
“of others). Generally, from discussions and writings, about enteprencurs it can be
concluded that successful entrepreneurs possess distinctive qualities.. .~

. Women enfrepreneurs are merely entrepreneurs who are femalcs. According to
Okafor and Mordi (2010), “women entreprencurs are simply women that pariicipate in
total entreprencurial activities, who take the risks involved in combining resources
tagether in a unique way 5o as to take advantage of the opportunity identified in:their
immediate _environment - through - production of goods and . services”. . Unique
charactetistics of women entreprencurs include adaptability, innovaliveness, crealivity
- strength, accountability, managerial skills, and credit risk. Women entrcprencurs fight
against “glass ceiling’ as they desirc for independence and frecdom for. their carecr
(Okafor and Mordi, 2010). The main differences between male entrepreneurs and female
entrepreneurs arc the problems that they face in participating in entreprencurial activities.
While ‘women entreprencurs face commion: economical and business environmental
issucs than their male counterparts, they also hiave to deal with issues such as inequality
and’ sexism.. Under such circumstanees, these can prevent women cntreprencurs to

maximize their productivity and hinder their business opportunitics.

i i n A

. Entreprencurships generally; and womer enfreprencurships specifically, are vital
to the cconomy of a nation with respect to economic doyelopment and poveily reduction.
Galbraith (2008) argued that the cconamy of developing nations can be improved
through entrepreneurship development. He, however, added that economic development
is multidimensional; not only dependent on (e traditional cconomic model of factor
inputs but issucs such as culture, gender, and type of enterprises, among others, should
be considered. Tissentially, the government of a country is required to ‘provide the
enabling cnvironment for entecprencurship development in terms of favorable financial,
cconomic, socio-cultural, legal policics and functional infrastructure (Coleman and Kofi,
2008; Iganiga, 2008; Stephen and Wilton, 2006; William and Thawatchai, 2008). = -
" _However, entrcpreneurs themsclves have roles to play so as to compliment
government’s cffort in enterprise development. These include ‘making good business
decisions, having the right motive, making offort to acquire appropriate cducation or
training, business experience or skills, innovation, market information, social networks
“and so on. Lor a woman entrcproncur to suceeed in_her business, appropriate decision
making is required of her especially in application of funds or credits acquired because
misuse of acquired Tunds will result to business failurc and continued payment of
intorest. - Other. essential success attributes of entrepreneurs arc entrepreneurial - skills,
abilily to network (o get finance and information) and strategic planning (Reavley and
Lithuchy, 2008). Having the right motive (Mitchell, 2004; Porter and Nagarajan, 2005);
ambition, sclf-confident, high level of cnergy and being less emotional (Idris and
Mahmiood, 2003) and other characteristics without which an entrepreneur -may ot

succeed in her entreprencurial activity.
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3.2 Challenges Faced by Women entreprencurs in Nigeria ‘
: Acun‘dmg to Galbraith (2008), women entrepreneurship is a vital tool for
¢conomic (levclopmcnt and poverty reduction in any socicty. They have hmltcd access to
socio-economic rights and pr ivileges. They enjoy lower social status and are encumbered
by harmful traditional practices to exhibit their potentials (Federal Government of
Nigeria, 1996). Report showed that the major- institutional” constraints - in wonien’s
pmllupatlon in economic activities and dcvelopmcm process in societies are madcqualc
access (o factors of production and trade, lack of credit facilities, lack of training
oppmtnnmcs and skill acquisition, limited access o ¢ appropriate production technologies
and social services (Saito, 1994; Kwesiga, 1999; Agwu, 2001).
~ Women in Nigeria are unable to secure credit facilitics from financial msnlulnons
due to lack of collatelal (O(lukoye 997) In most of the developing wuntl ics, 30% of
women receive less (han 1% of the total credit glvcn anmmlly (Asogwa, 1995). This
dcvclopnmul has resulted in (he increasing insecurity in income on the part of womei.
Micro-credit - facilities in some cases do not reach market and rural women for
enh'\ncemenl of their production and trade (Ikeduru, 2002).
; Culwral beliefs and traditions still remain as obstacles for women in being
enlncpuncum in Nigeria. Most _Nigerians hold consérvative values and lmdmonal
customs regarding business activities which is recognized to be an occupation for men
(Zakaria, 2001; Mordi, Snnpqon and Smgh 2010). Women are expected to take care of
~all domeslu, functions and maintain the husband and children, and (o some extent be
nspmmblc to the extended family (Ehigie and Idemudia, 2000). The Islamic religion
that is most prominent with the Hausa culture does not allow the woman to be seen
outside ler residence, Accoxdmg to Lirtzman and-Wahba (1973), some dlsunmnatony
views toward women suggest that women are deficient in managerial competence
because lhey are -irrational, unollonal and tunpemmcntal Thus, Ayogu (1990) and
Okafor and Amalu; (2010), sees women as groaning under unjust culture, beliefs: and
overbes umg mﬂuulce of a male dominated society. Liven, when ngu i women gain
access (0 a managerial carcer like their male counterparts, they face additional problems
(Obbe, 1980), as the traditional female role is still highly regarded, and such qualities as
subservience, xuppmuvc and submmwcncss meel with approval (Woldu, .md A(lensua
2004) ‘ ; , :
—In sub- Sahaaan Alrica, mcludmg Nigeria, where  women have pnmc
lCSpOﬂSlblllly for food production, they are generally limited to user rlghl‘; to land and
Sllbjbbl to the consent.of a male relative (FAO,. 1982) Nigerian women typically do not
possess the kind of langble assets banks require in order to lend money. T hey (Nigerian
women) appnommalcly own 25- 3() percent of xegnsluul businesses, . but_only 10-15
percent has access to bank cmhls (Ilalklas ct al,, 2011). llm is against the fact that
Nigerian women are more faithful in terms of loan repaymu\t to Banks than men
(Olutunla, 200&) In addition to lack of langlblu assels, women also face sexism_and
gender (]lSC‘lllllllhlllOn in attempting (o acquire loans and credits (Mordi, Simpson and
Singh (2010). In terms of finance, banks in Nigeria have been found to operate a binary
loan and credit grant pmccqs which raises barriers for wotien in'terms of g granting loans
(ﬂm ich and Ozturk, 1999; McElwee and Al- -Riyami, 200’3) This i 1uyllhen mﬂuence(l by
genden stereotypes that favour men (Kinbanja and Munene, 2009).+. _
Studies * by  Falkias (2011), Nwa]mlm (20[1) Karkiolakis (2011) and’
Caracatsanis (2011) show that women’s productivity is hindered by mcthlym in
,educalmn dncl unequal aceess (o land and ploduclnve inputs, 1hus men tend 1o lccuvc
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molc-_cdumllon/uammg than women, They have more knqwlcdge in Toporating
businesses (Woldic and Ader sua, 2004). :

Ethical issues should not be ruled out of the challcngc‘; fdung women
enllcplcncun It revolvds around the distinction’ between what is right and WIOng
(Taylor, 1975). Interiwingd with cultural beliefs- of most societies, some businesses arc
considered as the reservation of men. Therefore, pcoplu ordinarily feel that it is momlly
wmng for women to venture into such businesses. For instance, any woman who owlis
and runs a successful “hotel” business is usually considered by the local peoplc as
pxosll(uic There are four underlying themes in the cthical dilemmas cxperienced by
small business owners: the entreprencurial aclivity itself, conﬂlcls of pu*sonal values
with business needs, social responsibility, and the impact of the owner’s personality on
business cthics (Vyakarnam et al., 1997). Vitell, Dickerson and chtenvand (2000) found
the ma;outy of cthical conflicts in small firms arisc as a lesull of interactions with
customers and . employees. Dees and Starr (1992) suggest the ‘ethical chchnges
encmmtewd by ulllcplemms can be cau-,gorlzed into: plOlllOlCl dilemmas (€.g.,
pmgmatlc versus moral cmmduahons) relationship dllcmmm (cg, llﬂllS'lCthﬂdl
cthics), -innovator “dilemmas (c.g., avoiding responsibility for one’s cr callon) and. othu
d1lcm|ms (e.g., conflict between personal and business goals). Tl

- The ethical climate of an organization can be defined as a sharcd qct of norms,
'va[ues and practices ¢ of organizational membets regarding appropriate’ behavml in the
wmkplacc (Agarwal, 1999). Ethical conflicts occur when “an individual pmcuvcs that
his/her duties and: responsibilities ‘toward one group are  inconsistent with “his/lic
responsibilitics toward some other group including one’s selt”. (Hunt et al., 1984).
Conflicts can f(ake two forms: conflict within (he individual resulting . ﬁom ‘the
individual’s valuc hierarchy, and conflict between individual values and organizational
values (Licdtka, 1989). Individuals can be cxpcctcd to differ in (he extent to which they
predominantly rely on  situational cues or, mdmdu'il inncr-states, dlSpOSlllOIlS an(l
mllludes to guldc tlu,u acllom (‘:»nydcn and Caulm 1980) .
3.3 Characteristies of Successful Entrepr: enemslup

‘ I,nth)mneumhlp is looked at as a decision-making process and cnucpzenem ]
suceess in this wise depends on the situation at hand and the approach adopted (Cunha,
2007). Lntleplcncm ial attributes such as motive of venturing into the business, inhovative
skills, education and networking ability “arc also vital clements (o consider in
enhcpxcnuu nl sticcess (Mitchell, 2004). Porter and Nagarajan: (20()5) added the necd for
business: gtowth and social advancement' are” vital motives especially for succu,sful
female entrepreneurship. Reavley and Lituchy (2008) supported this fact and suggwlod
that entreprencurial skills, networking to get market information, customer information,
ﬁnancc and - strategic planning were the prerequisites for small. business success of
female-run caterprises. However, Robinson and Malach (2004) suggosted that classroom
theoretical knowledgc should be supported with practical business: training lluoug,h
mtc,nv;lnps in- small busmesses While  Ying (2008) cmplnwed the vital . role
en(lcprcnclmhlps play in cconomic dwc,lopmcn( of a country. Agaln Lans llulsmk
Bacit and:Mulder (2008) were of the view that cnuspmneuml compctcnu, does not only
depend-on skill of writing busincss plan but also rccognizing and acting on new
oppouumtlcs Mfuumdal (2008) submitted that the value “of {raining  given ‘to
entrepreneur varies from one venture to another, and that growth and pufoxmancc of
small businesses are influenced by the personality and abilities of the enllemcncms.
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Jill, Thomas, Lisa and Susan (2007) concluded that physical capital, connection
networks and training were necessary for cntreprencurial success. While Tata and Prasad
(2008) concluded that the performance of female-run micro-enterprises can be
influenced by social capital, motivation and opportunity to engage in collaborative
exchange; and that this is influenced by gender. This. explains why. micro-credit
programs are vital in assisting  poor women entrepreneurs. (especially in developing
countries) who lack access to credit and other opportunities. One of such programs is
social networks in terms of (rade wnions, peer group formation and other cooperative
societics. This view was supporied by Alex (2008) who asserted that service industry’s
best marketing practice was promotion and that marketing initiatives were positively
associated with service quality. He concluded that effective marketing of small business
services produces great result, ' BRI o

Idris and Mahmood (2003) suggested that being ambitious, self-confident and
high-level of - energy  were the entreprencurial  characteristics. Also, successful
eatreprencurs were expected to be less emotional, educated, and having previous
entreprencurial exposure and managerial occupation, and belong to women associations
(Roomi and Parrot, 2008). Other characteristics of successful entreprencurship include
having previous exposure (Weber and Schaper, 2004; Roomi and Parrot, 2008), and
(raining before entreprencurial activity (Jill et al., 2007; Kuzilwa, 2005; Reavley and
Lituchy, 2008; Robinson and Malach, 2004; Wycklam and Wedley, 2003; Ying, 2008).
In cleai' terms, Jill ¢t al. (2007) and Reavley and Lituchy (2008) found that physical
capital, training and social capital/connéetion networks are vital for entrepreneurial
SUCCESS. : ‘ '

34 The Informal Sector and Women Entrepreneurship in Nigeria :
; The concept of the informal scetor was introduced into international usage in
1972 by the International Labour Organization (ILO) in its Kenya Mission Report, which
defines informality as a ‘way of doing things’ characterized by ease of entry; reliance on
indigenous resources; family ownership; small scale operations; labour intensive and
adaptive technology; skills acquired outside of the formal sector; unregulated and
competitive markets. The ILO (1999) proposed that the informal sector workforee can be
categorized into three broad groups: (i) owner-employers of micro enteiprises, which
cmploy a few paid workers, with or without apprentices; (i) own-account workers, who
own and operaie one-person businesses, work alone or with the help of unpaid workers,
generally family members and apprentices; and (iii) dependent workers, paid or unpaid,
including wage workeis in micro enterprises, unpaid family workers, apprentices,
contract labour, homeworkers and paid domestic workers. Since its invention the concept
of imformal sector has attracted much interest, discussion and disagreement, :
Ojo (1981). affirmed that the informal sector consists of small scale units
engaged in production and distribution of goods and services with the primary objective
of generating employment and income, notwithstanding the constraints on capital (both
-~ physical and human) and the technical-knowhow. According to Ademu (2006), cited in
Fapohunda (2012), the informal sector comprises those employment generating activities
undertaken for survival in (he absence of formal employment. These activities -are

characterized by lack of regulations by institutions of society in a social and legal

environinent in which similar activities are regulated. . : :
: Akintoye (2006) asserted that the informal sector in Nigeria refers to_economic
activities in all seclors of the economy that are operaied outside the purview of
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govetnment mguhuon lnfounal ccononiic detivities in Nigeria encompass a wide range
ol Snl"lll -scale, largely sclf-employment activitics. Most of the informal sector acuvmcs
arc tractitional ou,upalxons financial and econontic mdeavouls of subsistence nd(mc as
lctdll.tmdc, uanspou mslanmnl repair’ services, [manclal intetr- medmtlon 'md 11 ‘ cholsl
- or other- pexsc)nal services. Aulnvxlles in (he infor mal sector in N1geua are dllﬁcult m ,
“measure; they: are hlghly dynmmc and contubutg subs(anhally to the g g,cneml glowth df
the economy.

The inforimal scctor play<; a s1gmﬂcanl 1ole in Nigeria’s naumml development. 1t
has shown some dynamism: in mcalmg new jobs: The Pederal Office of Statistics (FOS)
cstunatcs in 2006 that job creation in the informal sector may average 25,000 to 35,0002
year. The sector also provides needed lmkagos among small-scale manufacuuuq
promotes  labour-intensive production processes and integrates local and. ‘regional
markets. 1t provides Jobs’ and reduces uncmployment and underemployment. [t dlxo helps
alleviate poveity but in many cases the jobs are low-paid and the job securily is poor. It
bolsters entreprencurial activity, but at the detriment of compliance wn!h statc lcgulatmns
paiticularly regarding tax and Jabour regulations (I'apohunda, 2012). L &

- FOS (2003) Annual Report indicated that the informal ‘;cclm employs 46 [)Ql
ccm 01 the female labour force, mainly in petty tmdmg and home-based processing and
manufacturing, where they have little access to official sources of credit or information.
The International Labour Organization (1ILO) report reveals that in 1996 in the' Afti
mgmn, agr 1cull.me offered the highest employmeit oppor wmly for women. (‘3’3 puce,nt)
services (27 pereent) and industries (16.9 percent). The agricultural sec(m s further
scgmented into cash and subsistent cropping, the former dominated by men while a vast
majority. of women arc found in the non-monclﬂcd qccton Qjo ( 1997) obselved that
Nigerian women have worked side by side with men in agr iculture with - SOMe mmkcd
divisions of labour between them. It is disheartening to know that only few women ate
employed in the formal sector or “mganmed“ sector, which covers the publi¢ sector and
medium or large private scctor enterprises that recruit labour on a permancnt anr[ncgulm
basis for fixed rewards. According to the United Nations. Dcvulopment Programme
(UNDP), womet are two-thirds less likely than men to get waged employment;-only 3
out of 10-women in the labour force in sub-Saharan Africa are paid employees. The
UNDP reports that in 2005; about 5 per cent of the female labour force worked in
indus(ry, 20 per cent in scrvices, 23 per cent in sales, and only 6 per cent in plol‘cssmml ,
technical, administeative or lmnaguml positions. Employees in both the public and
pr ivatc scctors earn steady, albeit low, incomes. T hcy also:work to predictable schedules,
in contrast o the: selfscmploycd who are mofe insecure and who oﬂcn musl makc
subslanhal investments in time and energy. ‘

The. International Labour Olganwanon (2006) report wggesled llm womcn
for mal seclor’ patticipation rates dropped from 57 per cent in 1980 to 53 per cent: in 2006,
with 2.5 million - women losing their jobs between 1995 and 2000. Tn Nigeria, women
* accounted o 30 per cent of retrenched workers, although llu,y were only I8 per cent oi‘
formal sector workers: Majority of the Nigerian women arc in the informal scctor. lhls is
dug largely to the fact that employment opportunities in the formal sector are oflen
denied women as a result of family responsibilities, lack of skills and low cducation, and
socio-cultural barriers, among others. Thus, self-cmployment or setting up of their own
enterpr ise becomes an appreciable option for women to get aceess (o cmploymcm and

earn. an income.: In Nigeria, the 2006 Census teveals that 67.6° percent of cmploy(,d
“women in the country were enumerated as sales workers while 8.4 percent were craft and
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production workers, all in the informal sector. Women engage in informal finance
activities to assist their families, businesses, their communities and nation in- general.

The Economic Commission for Africa KCA (2005) affirmed that in Afvica, next
to the agricultural sector, the informal sector is the largest employer of women. 1LO
(2006) estimates showed that 19.5 million women in sub-Saharan Africa engaged in the
informal sector in 2005. But Berger and Byvinie (2003) asserted that the representation
of women in the informal sector is higher than that of men. Women's increasing
patticipation in the informal sector is also due to the global recession, and the current
economic hardship in ngcua More than before, women are under serious pressure to
contribute to household income; this is even truer of women whose husbands have been
laid off by. the formal scctor as a result of rationalization, privatization of public
enterprises and cuts in government spending.

The number of c¢ntrepreneurs in ngem has increased in recent tmm,, as
opportunitics are rising in different sectors including agriculture, textile, transportation,
and information and technology (Martin, 2010). According Mordi, Simpson, and Singh
(2010), there is a positive correlation between increased gross domestic product (GIDP)
and entrepreneurial activity. Women entreprencurs also contribute to the high economic
growth, as Nigerian women owncd about 25-30 percent of registered businesses (Halkias
etal, 2011). »

The industrial sector in Nigeria has come to be dominated by small-scale
enterprises, which constitute 66 percent of all industrial establishiments (UNIDO, 2001),
and the majority of this sector is female entreprencurs (Aderemi et al., 2008; Mordi,
Simpson, and Singh, 2010). Even though women constitute more than S() percent of the
population in Nigeria (Okafor and Mordi, 2010), the important roles that female
entreprencurs play i the Nigerian economy has not been-fully realized because they are
still largely hidden within the informal sector (Aderemi ct al., 2008; Mordi, Simpson,
and Singh, 2010). Gladwin (1991) suggested that Nigerian women start their own
businesses because they need 10 raise income for their families, While Akinwumi (2000),
Halkias et al (2011) opined that they were engaged in the. commercial activities in the
pre-colonial era in order to.supplement their family’s income,

5 Review of I)mpmml Studies o o1 ‘

Ehigic and Umoren (2003) examined the psydmluglcdl factors mﬂucn(,mg,
emlcpmnuuml success among Nigerian women in small-scale businesses. The study
focused on self-concept, perceived managerial competence, work stress and business
commitment as important psychological variables for entrepreneurial success among
female entreprencurs. The study concludes that success for female entreprencurs relies
on a high self-concept regarding their role in business, commitment to business and
reduction of a conflict between home responsibilities and business. Finally, the study
recommends (raining programmes as cssential for effective business management among
women entreprencurs. Ekpe (2011) conducted a study on “Women Entreprencurs and
Economic - Development in Nigeria:  Characteristics for Success”. Using women
entreprencurs who were clients of 4 micro- -finance institutions in the Northern region of
Nigeria, the “study found that motivation, foresight and dchlwuncm are  vital
characteristics . for success; and that women unlwpxcnuus in’ Nigeria possess (he
necessary chavacteristics for enuepxcnem ial success.

£ kcsmnye and Okolo (2012) cxamined woien cmpowerment and participation
in econonic activitics as . m(hspensablc muls for sclr 1chfmw and. dwclopmuu of
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Nigeriar-Using 351 ra’ndon’nly—sclcctcd women rc‘;pondunt*; in Anambra State, il was
found that the majox economic activities of women in the arca included farming, uadmg,
cmﬂ food pr ocessmg, _hair dressing and poultry. Their sources of fund. include personal
savmgs f'unlly assistance, 1)1)1lanthmp|st s assistance, loans- and ClC(lll'\» uoopcmtlve_
sociely assistance, and grou contributions (e.su.su) Iml)lhly of gover nment to p;ovndc
support, couuptmn on the part of implementers, family burden, cnllmal 105[1101101\3, '
lusband influence and illiteracy were thc obslacles women cncountu i carrying om
theit economic activities.

o In avelated (Ievelopmcnt l-apohundd (2012) carried oul a study onWomcn and
lhc Informal Sector in Nigeria: Implications for Development. The study was based on
11blaty sources and a field survey of 150 women in the Mushin, Agege and Lagos Island ‘
Arcas of Lagos, ngcn ia. He observed that employment opportunities in the formal sector
are often denied women because of family responsibilitics, lack of skills, social and
cultural bareers: the informal sector is often the only possibilily for women to get access
o cmploymcnt and to earn an income. Consequently, women dominate the informal
sector, necessilating why policies and developments affecting the mlomnl cconomy thus
have-a distinetly gendered effect. The paper argued that the informal scctor has a high
labous-absorption capacity and thcw is the need to mclcasc the IGVCI ol‘ sumuhlmn of
cmployment oppoxtunlucs ' : s

[ T Thcore(lcal Undel pinning - ‘

The :Gender Empowerment  Theory was adopted in thls study. This thcmy
assumes * (hat: nations, businesses, communities, and groups can -benefit from . the
implementation of  programmes and policies that adopt the notion of womcn
unpoweuncnt (Deneulin, Séverine, and Shahani, 2009). In some 1espcc(s CMPowe mcm
is ‘2 mew buzzword (Lmd and Hutchison, 1993). The empowcrment language. can
actually lead (o raised awarencss (Rappaport, 1986). Bmpowerment can, be understood
by c,mnnmng ‘the concepts of power and powerlessness (Moscoviteh and ])mvu L981)
Power is defined by the Cornell Timpowerment Group as the “capacity of some pusons
and- organizations to. produce - intended, foreseen and unforescen efl focts on others’
(( ornell. Empowerment Group, 1989). There are many sources of power. Por qmmhty,
proper ly/weal(h and influential organizations havc been identificd by (mlbrmlh (1983)
as critical sources of power in the last part of 21¥century. Others have pomlcd out that
the (,la:,s-domlnated nature of our socicty nicans: that a small numbor of pcople have: vasl
cconomic or pohuml powc1 while the lmmuty hds little or none (Moscov:tch and
Drover; 1981). :

- Most: hlcnaluu, also associatcs cmpowerment - with pemonal conllol Rappaponl
(1987) pointed out (hat empowerment means ability to enhance the. possibilities for
people to control {heir own lives”. Cochran (1986) belicved that people understand their
own needs far better than anyone else and as a result should have (he power both to
define and act upon them, Increasingly, cmpowerment is being understood as a process
of change (Cornell meowcnncm Group, 1989). McClelland (1975) quggcslcd that in
order for people to take power, they need to gain information about themsclves and their
environment and be willing to identify and w01k with others for change. In-a similar
vein, Whnmorc (1988) defined empowerment as: “an intcractive process. lluough which
pcopk, expu jence ‘personal and social change, enabling them to take action to. dbhlb\f‘(,
influence over the organizations and mslnluuons wluch affect their “lives and lh(,
commumncs in which they live”. , ,

101



Anternational Jonrnal of Social Scieices Vol 10, No, 4, October —December, 2016

; Au.ondmg to Wallerstein (1992) and Keiller (1984)), empowerment is a social- -
acuon process that plomotcs p‘mlup.umn of people, oxgdmzntlom and commumtlcs
towards the goals of increased individual and community control, political elficacy,
improved quality of community life, and social justice. However, Rappaport’s (1987)
asserted that empowerment “Lonvcys both a psychological sense of personal control or
mﬂucncc an(l a coneern wnh actual socnl mfluence, pohllcal powu and legal rights”, In
this scnse, empowcunenl can exist at three levels: at the personal  level, where
~enipowerment is the experience of gaining increasing control and-influence in daily life
and . community participation (Keiffer, 1984); at the small group level, where
empowerment involves the shared experience, analysis, and influence of groups on their
own eflforls (Presby, Wandersman, Florin, Rich, and Chavis, 1990); and at the
commumty level, where empowerment revolves around 1hc utilization of resources and
sualegles to enhance community conhol (l:nbonle 1989).

Gender cmpoweunun can_be mcasuu,d thmugh thc Genden meowclmcnl
Measuwre (GEM). The GEM shows women’s participation in a given nation, both
politically ‘and economically. GEM is. ¢alculated by tracking the share of seats in
parliament held by women; of 1emalc legislators, senior officials and managers; and of
female ]nolu,slon and technical workers; and the gcndel du,pmuy in carned. income,
reflecting cconomic lndcpcndcnce It then ranks countries given this information. Other
measures that take into account the importance of female participation and equality
include: the Gender Parity Index and the (_uendw related I)evclopmem Index (Deneulin,
Séverine, and Shahani, 2009). A

© One way to effect the cmpowenmcm ()F women is llnough land ughis Land
nghls give women the confidence they need to tackle gender inequalities. Often, women
in developing nations are legally vestricted from their land on the sole basis of gender.
IIﬂvmg a right to their land gives women a sort of bar galmng power that they wouldnot
normally have, they gain the ability to asseu themselves in various aspects of their life
(Agm wal, 1994) Other ways of empowcnng women include political p'utlcmahon
(Deneulin, Séverine, and Shahani, 2009), provision of mlcnolmance (Bdlem.m 201())
and increased cducalmn

7. Maferials and Methods
o The survey research design was used i in Ahis study. In a syrvey research a gloup ;
of items arc studied by collecting and analyzing data from only a few items considered to
be representative of {the entire group (Nworgu, 2006). The survey dcqggn is esseuually
descriptive. Its concern is to examine gender and entreprencurship in Uyo mc,lmpolls
The argument is that ‘women’s participation .in_cconomic activities is low, and i
constrained by a so many factoxs The sludy e\dmmul gcndei and entlepluxemshlp in
Uyo melmpolm ,

- Uyo mctlopohs was for pmposcs ‘of this 1cqcmch divided into hve‘nm;m
qccuons ]kothpene road ‘axis, Abak road axis, Oron road axis, Aka road axis and
Nwaniba axis, and 500 woen. entieprencurs (100 per- axis) were pmposwely and
mnclomly selected for (he study. The major instcument for data collection in this study
was a structured questionnaire divided into two parts (A and B). Part A sought to obtain
information on the demographic chameleusucs of the mspondcms while Part B sought
to collect” information on the economic activities performed by women in Uyo
mumpohs their ‘;mucc(s) of capital, their constraints, implications of tow pmuc_Latlon
in economic activitics on the society, and strategics for the enhancement of women
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vcnllq)xonemslup The snmplc pereentage was mcd as_ the analytical ‘instroment in thc
study. This mcmpomled tools of snnplc descriptive statistics such as lablcs, ﬁuguency,
and pcnccntagcs to plcscnt and analyze. dala ohtanu,d from lhc SOO xcspontlen(s '

8. Results and DlSCll§Sl()ll of Major I‘mdmgs

" The study involves 500 female entreprencurs. Data gumaled ﬁom the ﬁ(,l(l
revealed lhal the majority of the lcspon(k,nls (55.6%) were aged bclwccn 18- 35 ycms
26.8% werc within 36-54 years and 17.6% were 55 and above ycam It is mlcwsi ing to
note that majority. of the women enty cplcncuns ‘were still young. Dala also’ showed that
the married constituted the highest number of tespondents used in: the study’ (70%),
followed by the wndowcd/qcpwn dtul/(hvo,lccd who constituted 18. 4% of | 1c;xesp'_ dents.
Only 11.6% of the respondents  were fsmgle Data lullhcl |cvc,alcd that Cl ns
constituted the majority of respondents used in the study (92.8); 4.4% were members ef
other lchglons, and only 2.2% were Mushmf; This confnmcd llmt Uyo mclnopoh‘; is a
C hristianity-dominated area,

A majority of the lcspondenls (62%) had pum'ny/ secondm y educalmn 27. 2%
had 1o founal education, and only 4.45% of the 1espon(lcnls had terliary ccluc'mon Itis
mleieslmg to find oul that the number of ‘educated women cnlluplcncms is on e
increase. Also, women entrepreneurs who carned belween 40,000 and - 59, 000 naira
constituted over onc-third of the entire respondents (42.8%) used in the study, 212%
carncd 60,000 naira and above, 20.4% carned below 20,000 naira, and 15.6% earned
betiveen 20,000 and 39000 naira. The study also showed that 18. 8% of the lesponclcnts
used in the ‘;tudy operated recharge card/call centre business; 16.4% were. uadus 15.6%

- operated compulen/bumnuss centres, 11.6% had dnnkmg ;omts/leslaumnt‘; ll 2%
produced and sold sachet water, 10.4% were hair dressers/fashion designers,” 9.2%
uxg’tgud in_other activities that were not listed in the questionnaire, 4% engaged in
poullry pxoduuuon/sales and only 2.8% operated ﬁshcny/faunmg Regarding
respondents’ assessment of women entreprencurship in Uyo, majority of the respondents
(49.6%) were of the opinion that women uﬂmpnenemslup in Uyo was modctate, 26. 8%
said it was low, and 23.6% percent were of the opinion that it was high.

~ On how. they got money to start their businesses, more than one-fifth 01 thc

respondents (24. 8%) admilted that they started their busincsses thmugh pclsonal savmgs,
18.8% started with peet group contribution, 9, 2% started with family contribution, 8%
started wuh moncy ‘offered them by 1cllg|om groups, 7.2% started with fi nancial
assistance . from - NGOs, another 7.2% started business  with donations  from
phllanthmplsls 6.4% started with grants offered them by the govcmmcnt 6% obtdmed
loan/credils from the bank, and 2.4% uscd money offered them by international agency
donors, while 7.6% of the respondents used moncy from other soutces. to slant their
bu‘;mcesm

Regarding factors that llllllbll women bllllC])lLl]ClllShlp‘; or busnm,sscs 14 8% nf
the lcspondc,nts were of the opinion that cultural/religious beliefs, inhibit women from
successful entreprencurship, 12.4% said it was women 1111101acy, 11.2% said it was lack
of collaterals, 10.8% admitted that women were carrying too much houscho]d burden,
10% accused. government’s inability to provide empowerment fo women, 9.2% said it
was over bmung husbands’ influence, another 9.2 were of the opinion that there was
corruption among unplemcnlcns of women empowerment policy, while 7. 2% attributed
such to bank refusal to gtvc credit to women, and 6.8% said it was women’s nom,hal'ml
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attitude. 8.4% were of the ~opinion that there are other factors, apart hom lhoxc:'
- enumerated that inhibits women ulllcplenmnshlp in Nigeria.

Pertaining  respondents’  opinion - on strategies * of cnllanung women
cntreprencurships in Nigeria, 15.2% of the respondents recommended provision of soft
loan/eredit with minimal- interest and collateral 1equu<,mcnls 14.8% recommended
personal savings and investment, 13.6% recommended provision of women cducation
and skill acquisition and business management trainings, 11.2% recommnended provision
of funds by the government and other interested agencics, 9.2% 1cconuncndcd making of
tenable laws/policies, another 9.2% recommended formation of women cooperative
societics, 8% wwmmcndc(l tax reduction on women’s products and businesses, 7.6%
recommended Imkagcs to organizations that promote women entreprencurship, 6.4%
recommended provision of sustainable land tenure ¢ system, and only 4.8% wcommcnded
pln]amlnoplc donation to women and their organizations,

9. Conclusion and Recommendations

Women’s entrepreneurial activities in Uyo include recharge card/call centre
business, trading, business centre, drinking joints/restaurants, selling of sachct water, hair
du,wng/fashlon designing, poultry- production/sales, and fisher y/farming, among, others,
It is obvious that women entrepreneurial activities ave still at a very low in Uyo. The
reasons are not far-fetched; women suffer several peculiar socio-cultural, cconomic and

‘pollucal clnllcngm The sources of fund for cnuepmmuual activities are diverse,

including, but are not limited to, personal savings, peet group contribution, family
contribution, financial assistance by religious groups, financial assistance from NGOs,

donations. [rom philanthropists, grants offered them by the government, loan/credits from
the bank, and money offered them by international agency donors. Many social and
‘opemllonal wnslmmts continue to lesmcl women from starting and funning economic
enterprises. These include cultural/religious beliefs, high rate of illiteracy, lack of
collaterals, “houschold burdens or responsibilities, government’s inability to provide
empowerment {0 women, overbearing - husband influence,  corruption 'lmong
unpluncmen‘; of women empower ment policy, lack of" acccss to capital dlld women’s
nonchalant atlitude. :

Based on [findings of this study, two strategics were: conslducd pertinent in
enhanung women entrepreneurship pmlnculatly in Uyo. These included;

: Entreprencurship Lducation and Training: Low cducation levels Inml Ualmbnluy
and lead to low skill levels. Education plowdes basic knowledge and skills to improve
health and livelihood and also empowers women to take their rightful place in society
and the development pr acess (I'asokun 2000). Therefore, emwpnelmuml education is the
major key to promole umeplcncunshlp development for women in Nigeria. It should be
m(,ulcalul into school curriculum at all'levels. It would help women to build capauly,
acquire skills and business managemu}l acunen, ddopt/’nnpxove new l(,chnology and
access credit facilities.

‘Women I3 nu)oweunenl Womcn empowerment should be ur g,cntly uuclexlak(,n to
enable their full participation'in all spheres of society, including participation in decision
making process and access to power, land, bank loan, arc fundamental for: the
achievement of equality, peace and socictal development. Empawerment in this conlex(
means assistance which may be in form of cash, materials or lmmmg provided to women
to. umblc them :influence changes in their socio-economic status and to use. lhun

capacities to harness the hidden potentials in material and human resources.
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